11 TRENDS IN
MOBILE
MARKETING

260
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YOU CAN REACH

MOBILE
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IN THE U.S.

72% of people in the U.S. check their phones at least once an hour, giving
marketers a possible 2.3 billion touch points with consumers per day. If
you’re not ready to catch all types of responses, you may be missing new
leads and customers. Discover these 11 trends in mobile marketing and how
call tracking plays a role in mobile marketing attribution.

VOICE CALL

SOCIAL MEDIA

from click-to-call will be
generated in 2017 globally1.
A phone call is a natural way
for consumers to respond
from mobile phone. Don’t
ignore them! Include phone
numbers on all ads, landing
pages, social media and in
emails. Answer, track, and
analyze every call.

are not able to track ROI
from their social media.
Oﬀer and track all types
of responses beyond the
click, including calls and
text messages to create
the fullest picture of ROI11.

60% of SMB OWNERS

$8.89 BILLION REVENUE

EMAIL

$38 ROI ON EVERY $1

makes email marketing one
of the most eﬀective channels.
The email marketing space
is saturated, so you need to
be better at it than your
competitors. Oﬀer more ways
for consumers to respond from
email - calls, texting, chat - and
instantly boost your ROI2.

PUSH NOTIFICATIONS
70% OF MOBILE CONSUMERS

allow push notiﬁcations. Include a
clear and intuitive call to action in
your push notiﬁcations, leading your
consumers to the next step and their
next purchase10.

11

TEXTING

80% HIGHER CONVERSION
RATES

VIDEOS

TRENDS

when you give consumers the
option to text a business. Oﬀer
texting on ads, landing pages,
social media, and in emails to
supercharge each channel’s
performance without increasing
your ad spend3.

50% OF INTERNET USERS

look for videos related to a product
or service before visiting a store. Give
consumers the content they need to make
a decision and provide a clear and intuitive
call to action at the end of your business’
videos to drive up conversions9.

in
mobile
marketing

MULTI-MEDIA
MESSAGES

8X MORE LIKELY TO SHARE than

FORM FILLS

1% CONVERSION RATE for contact us
forms on both mobile and desktop. The actual
conversion rate on mobile is certainly much
lower. Chose your forms wisely and make
them mobile-friendly by reducing the number
of ﬁelds, use texting with pre-ﬁlled ﬁelds,
autoﬁll, or oﬀer chat as an alternative 8.

text content on social
networks. To spread the word
about your business, use images
that speak louder than words.
Consumers want to share and
receive images, so accept MMS
and generate more leads 4.

ORGANIC
+ PAID SEARCH

IN-APP MESSAGES

51% OF SMARTPHONE
USERS made a purchase online

60 BILLION MESSAGES

A

are processed by
Facebook Messenger and
WhatsApp. Integrate your
communications with
messaging apps to engage
consumers where they are,
and see an immediate
increase in conversions5.

CHAT

1/3 OF CONSUMERS

prefer chat to connect with a
digital retailer when they want
to make a purchase (1/3 each
also preferred email and voice
call). Be ready to convert more
consumers by oﬀering live chat
on your website to connect with
the ready-to-buy visitors 6.

using their mobile device.
Maximize response to paid ads
on mobile by oﬀering all possible
ways to connect: call, text, form
ﬁlls, chat, and more. Optimize ad
spend by tracking all types of
leads by campaign, keyword,
and search engine 7.

Call Tracking Analytics will help you use all 11 ways to
connect with mobile consumers, measure more and better,
and, ultimately, improve your Marketing proﬁtability.

HOW CALL TRACKING
CAN HELP
ASSESS YOUR
MARKETING
Analyze what you
are already doing to
drive responses
from mobile
marketing

BOOST RESPONSE
WITH MORE
OPTIONS
Make it easy for
consumers to
connect and
increase
engagement by
oﬀering all types of
responses at every
possible touchpoint

CALL OR TEXT US: (800) 311-7712

MAXIMIZE
ATTRIBUTION
Gain the fullest
possible attribution
by tracking all types
of responses down
to the keyword
level and even ad
creative

EMAIL US: MARKETING@TELMETRICS.COM

OPTIMIZE
PERFORMANCE
Find more
opportunities to
drive up
engagement and
ROI with call and
text analytics
interpreting every
interaction
with consumers

VISIT US: TELMETRICS.COM
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